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Fredr Hvedings (35 % vinegar) and Fru Bennet’s (bitter orange marmalade) are part of
the Household & Body Care division in Norway.

For the fiscal year 2009 (June 2008 — June 2009) the gross sales value for the Business
was NOK I vith a contribution margin of NOK [T omteglogg
represents the larger parts of the sales value with a gross sales value in 2009 of NOK
_and a contribution margin of NOK ||l Gross sales value of Fru
Bennet’s was NOK in 2009, with a contribution margin of NOK [ Gross
sales value of Fredr Hvedings was NOK |JJifin 2009, with a contribution margin of
NOK

A/S Blumeller (a company in the Sare Lee Corporation) and Sara Lee Household & Body
Care International BV are of historical reasons registered owners of respectively the
trademark “Tomteglogg” in Denmark and “Hveding” in Norway, and are thus parties to
the agreement in addition to Sara Lee Household & Body Care Norge AS.

More information about Sara Lee Corporation and Sara Lee Household & Body Care
Norge AS can be found on the websites www.saralee.com and www.saralee.no

4. Relevant markets

The acquired Business consists of different groups of products sold and marketed under
three different trademarks; “Tomteglogg”, Fredr Hvedings and Fru Bennet’s.

The transaction will not raise competition concerns according to the Competition Act
section 16. However, in order for the Competition Authority to understand the
transaction, each transferred trademark and accompanying products will be described
below.

4.1 Tomteglagg

The Tomteglagg business consists of sale and marketing of “glegg”, “gloggmix” and
“tomtebrygg”. “Glogg” is a warm spicy drink to be consumed mainly during and prior to
Christmas, “tomtebrygg” is an extract for Christmas-beer and “gloggmix” is a mix of
raisins and almonds to be used in “glegg”. Stabburet has been the producer of the “glegg”
and the “tomtebrygg” products for Sara Lee for several years. The “gloggmix™ is
imported from a Danish supplier.

With regard to “gloggmix”, we assume that this product could be regarded as part of the
product markets for raisins and almonds, respectively. In any event and in any alternative
market definition, this product will have a negligible market presence impossible to affect
any competitive parameter.

With regard to “glegg” and “tomtebrygg”, we assume that these products could be
regarded as separate product markets due to the products’ distinctive taste and use and
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their strong seasonal character. If the Competition Authority were to take such a view,
Tomteglogg could be assessed to be market leader.

However, prior to the implementation of the transaction, Stabburet/Orkla does not sell or
market any products competing with Tomteglegg in the market, i.e. the parties do not
have any horizontal overlapping business on the relevant market(s). In an alternative
broader product market definition, the market presence of Tomteglogg would be
negligible. Consequently, the proposed transaction and the transfer of Tomteglagg to
Orkla/Stabburet will not adversely affect competition in any market and, similarly, not
create or strengthen a significant restriction of competition.

4.2  Fredr Hvedings

The Fredr Hvedings business consists of sale and marketing of the two 35 % vinegar
brands Fredr Hvedings and Gimsay. *{he Gimsgy
brand is already owned by Stabburet prior to the transaction.

Stabburet was until recently the producer of the vinegar products for Sara Lee. The
products are now produced by a Danish supplier.

Fredr Hvedings and Gimsey are the only 35 % vinegar brands in Norway. Stabburet
produces and sells Idun Edikk, 7 % vinegar. The total market for vinegar has a consumer
value of MNOK 36.4. Stabburet does not track vinegar market shares on a regular basis,
but based on sales numbers and numbers for the total market it is estimated that Stabburet
has a market share of 30-33 % (both value and volume). The market shares of Fredr
Hvedings/Gimsay are cstimated to 5-7 %. The strongest competing brands are II Torrione
(distributed in Norway by Lorentzen) and Heinz (distributed in Norway by
Haugengruppen). The numbers are estimated based on internal Stabburet sales numbers
and ACNielsen Market report 2009 with numbers from 2008.

The 35 % vinegar is a marginal product, and the takeover by Stabburet will not lead to
any competition concerns. The development in the vinegar market is characterized by
import of different kinds of vinegar and a broader choice for consumers.

4.3 Fru Bennet’s

The Fru Bennet's business consists of sale and marketing of bitter orange marmalade.
The marmalade is produced by a Norwegian producer, AS Lisa, which is also the owner
of the recipe.

Stabburet produces and sells jam and marmalade under the brand Nora. The total value
for the jam and marmalade market in Norway is MNOK 634.3. Stabburet has a total
market share of 34.1 % in volume and 49.3 % in value. The market share of the Fru
Bennet’s brand is around 0.5 % in value. The most important competitors are Lerum
(19.4 % market share in volume and 18.5 % in value) and private labels (43.9 % in
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volume and 26.6 % in value). The numbers are based on last 52 weeks sales measures in
week 53 2009 in ACNielsen running ScanTrack reports.

Fru Bennet’s bitter orange marmalade is a British type of marmalade which is a marginal
product on the Norwegian market. The takeover of Stabburet will not lead to any
competition concerns.

o2 Competitors, customers and suppliers
5.1 The Tomteglogg business

The most important competitors:
e Norgesgruppen (First Price)
e Rema (Landlord)
e Rema (Nissens)
e [CA (T. Harlem/Harlem Foods)

The most important customers:
e Norgesgruppen

e Coop
e Rema
o I[CA

The most important suppliers:

5.2 The Fredr Hvedings business

The most important competitors:
e Fredr Hvedings is the only brand in Norway with 35 % vinegar
e Stabburet
e Lorentzen (II Torrione)
e Haugengruppen (Heinz)

The most important customers:
e Norgesgruppen
e Coop
e ICA

The most important suppliers:
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5.3 The Fru Bennet’s business

The most important competitors:
Stabburet (Nora)

Coop (private label)
Norgesgruppen (First Price)
AS Rera

Lerum Fabrikker AS
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The most important customers:
e Norgesgruppen
o ICA

e Coop

e Rema

The most important suppliers:
|
6. Annual reports/accounts
Annual reports for Stabburet AS and Sara Lee Houschold & Body Care Norge AS are
publicly available in the Register of Company Accounts in Brenngysund.
7. Confidentiality

This document contains confidential information. Attached please find a non-confidential
version of the document where information regarded as confidential is removed.

Oslo, 5 February 2010

[0

Camilla Tellefsdal Robstad e.f.
Advokat

Appendix:  Non-confidential version of the notification



