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Turnover
Turnover in Norway 2016 (NOK)

4SERVICE Gruppen AS 952 673 664
Ren Pluss AS 147 246 000
Mint Renhold AS 101 800 000

No markets affected by the concentration

4SERVICE as such does not offer facility cleaning services separately from its services
within the market for canteen operations and food services. However, 4SERVICE does
provide facility cleaning services as such through its wholly-owned subsidiary Ren Pluss As.
Hence, the Parties activities overlap within a market for facility cleaning services prior to
the notified Transaction.

Furthermore, as noted, Mint operates 4 workplace canteens which, in principle, create a
very limited overlap between 4SERVICE and Mint in the market for canteen operations and
food services.

However, the joint market shares of 4SERVICE and Mint is significantly below 20 % in both
these markets, cf. section 7.1 and 7.2 below.

Furthermore, the Parties do hold vertical relations along 2 separate dimensions, as
described in section 7.2 and 7.3 below. However, the companies concerned have market
shares below 30% in the relevant markets.

Consequently, there are no markets affected by the Transaction.

Mint and 4SERVICE’s subsidiary Ren Pluss overlap within a market for facility cleaning
services

Mint and Ren Pluss are both active within the market for facility cleaning services to the
business and public sectors. In the view of the notifying party, the market for facility
cleaning services consists of a number of services regularly demanded by business and
public customers and typically provided by conventional providers of cleaning services, in
line with the description of Mint’s and Ren Pluss’ core services as described in section 5
above. A similar scope of services is provided by the majority of businesses active within
facility cleaning services. In the opinion of the notifying party, there is no basis for a
further segmentation of the relevant product market into separate markets for the various
specific tasks provided by facility cleaning companies to the business and public sectors. In
any event, the joint market shares of Ren Pluss and Mint will be very low and significantly
below 20 % regardless of the exact delineation of the relevant product market.

It is the view of the Notifying Party that the market for facility cleaning services to the
business and public sectors is national in scope. The large market players such as ISS, Elite
and TOMA operate and compete for customer contracts on a nationwide basis. Mint is
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primarily active in the southern half of Norway, but have customers as far north as
Nordland. The company may in principle compete for contracts all over Norway. The same
applies to Ren Pluss, which is primarily active in Oslo, @stfold, Buskerud, Akershus,
Rogaland and Hordaland. In any event, a definitive delineation of the scope of the
geographic market may be left out in the present case, as the Transaction does not give
rise to competition concerns under any circumstances.

According to the best estimates of the notifying party, the national market for facility
cleaning services to the business and public sectors is valued at approximately NOK 17.8
billion, of which NOK 11 billion is regularly subject to tenders and as such constitutes the
core market.? The market is highly fragmented with NHO Service having 117 members from
the cleaning services industry and the total number of active companies amounting to
approximately 6 000, the majority of which are very small.* The market is driven by a
number of industry leaders, e.g. ISS, Elite and Toma.

According to the best estimates of the notifying party, the market share of Mint in a
national market for facility cleaning services to the business and public sectors is estimated
at less than > Similarly, the market share of Ren Pluss in the same market is estimated
at ® Consequently, there is no affected market with regards to the provision of
facility cleaning services. The Transaction will not have any appreciable effect upon
competition in this market.

7.2 Mint and 4SERVICE have a limited overlap within a market for canteen operation and
food services

As noted, Mint and 4SERVICE are both (although Mint only to a very limited extent) active
within the market for canteen operations and food services, and provide these services to
the Norwegian public and private sectors. The basic service offered is the operation of
onsite canteens at the place of the customer’s business. In the standard scenario, this
entails the operation of a canteen in an office building on the basis of contract. As part of
the services related to the operation of the canteen as such, i.e. the procurement,
preparation and provision of food and related logistic and administrative tasks, various
additional support services may also be offered. Such support services may encompass,
inter alia, cleaning services, reception services and kiosk operations. Services may also
include the provision of canteen operations, food and accommodation services to on-shore
camps established in connection with construction or infrastructure projects and to
offshore installations in the oil & gas industry.

It is the view of the Notifying Party that the market for canteen operations and food
services is national in scope. 4SERVICE operates all over Norway. Although Mint does not
presently market canteen and food services separately from its facility cleaning services, it

3 Cf. market data from NHO Service, 2016.
4 Cf. market data from NHO Service, 2016.
5 Calculated on the basis of a core market estimated at NOK 11 billion.
¢ Calculated on the basis of a core market estimated at NOK 11 billion.
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may in principle compete for canteen operation contracts all over Norway if economically
feasible (i.e. supported by its cleaning services business). There is no permanent presence
necessary besides the establishment of the individual canteens in question. At the same
time, the market is also likely to have local dimensions, as a consequence of demand being
local in nature. In any event, a definitive delineation of the scope of the geographic
market may be left open in the present case, as the Transaction does not give rise to
competition concerns under any circumstances, cf. the below.

The relevant product market for canteen operations and food services may potentially be
divided into several segments. While a definitive delineation of the relevant market may
ultimately be left open, for the purposes of the present notification the Notifying Party has
provided market data on the basis of a narrow market segment encompassing the operation
of conventional on-site canteens and provision of food and related services at places of
work, such as office buildings or schools. Even on the basis of such a narrow delineation of
the relevant market, the Transaction does not give rise to any competition concerns.

According to the best available estimate of the notifying party, the total value of such a
market segment for conventional on-site canteens and provision of food and related
services amounted to NOK 5.2 billion in 2015.” The market is fragmented, and
characterised by a nhumber of strong players. Among these are Eurest, ISS, Sodexo, Brest,
Fazer and Coor.

According to the notifying party’s best estimate, 4SERVICE’s market share in this segment
is estimated at below On the other hand, Mints market share in this segment is
completely negligible, as the annual turnover related to the operation of Mint’s 4 canteens
in 2016 was below MNOK 1.6. On this basis, the Transaction will not affect the market for
canteen operations and food services, nor give rise to any competition concerns.?

Mint as sub-supplier of facility cleaning services to 4SERVICE

Being a provider of facility cleaning services to the business and public sectors, Mint may
be also be a supplier of facility cleaning services to 4SERVICE in the context of being a sub-
supplier. As noted above, 4SERVICE, to an extent, provides cleaning services as part of its
canteen operations and food services, and may procure such services via sub-suppliers
which then perform the services on 4SERVICE’s behalf.

The Notifying Party does not possess market data on any hypothetical narrower markets for
the provision of facility cleaning services to businesses which in turn provides such services
as part of an integrated service package, such as 4SERVICE does in the canteen operation
and food services markets. However, in light of Mint’s limited turnover and the fragmented

7 According to NHO Service market data

8 The Notifying Party notes that Mint is not active within other narrow market segments relating to the provision of canteen
operations, food services and accommodation, including related support services such as cleaning and booking, to offshore
installations in the oil & gas industry and to on-shore camps established in connection with construction or infrastructure

projects.
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nature of the facility cleaning services market, as well as the competitive power of the
abovementioned market leaders, the Notifying Party presumes that such a market share
would be negligible. In any event, a definitive delineation of the relevant market may be
left open in the present case, as the Transaction does not give rise to competition concerns
under any circumstances.

As noted above, 4SERVICE is active within the market for canteen operations and food
services, and provides its services to the Norwegian public and private sectors. 4SERVICE
focuses on the operation of conventional canteens for the public and private sectors and on
the provision of canteen operations, food and accommodation services to on-shore camps
established in connection with construction or infrastructure projects and to offshore
installations in the oil & gas industry. As outlined in section 7.2 above, as part of the
services related to the operation of canteens as such, various additional support services
may also be offered.

It is the view of the Notifying Party that the market for canteen operations and food
services is no less than national in scope, cf. 7.2 above.

According to the best estimate of the notifying party, the annual total value of a
Norwegian market for canteen operations and food services amounts to NOK 9.2 billion.
According to the notifying party’s best estimate, 4SERVICE’s market share in this market is
estimated at less than

In theory, it would be possible to further delineate the market to the following narrow

segments:

o the operation of conventional on-site canteens and provision of food and related
services at places of work

o the provision of canteen operations, food services and accommodation including

related support services such as cleaning and booking, to offshore installations in the
oil & gas industry

o The provision of canteen operations, food services and accommodation, including
related support services, to on-shore camps

However, 4SERVICE’s market shares would be relatively low even in such segments, with
market shares estimated at approximately less than -less than.and less than -,
respectively.

Against the background of the above, there will be no ability or incentive for either input
or customer foreclosure following the Transaction. As such, the Transaction does not affect
any markets in the value chain for facility cleaning services, including a hypothetical
market for the provision of facility cleaning services to businesses which provides these
services as part of a broader service package in the canteen operations and food services
market.
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Mint as supplier of facility cleaning services to Norvestor portfolio companies as end
customers

As Mint is a provider of facility cleaning services to end customers in the business and
public sectors, Mint may be a potential supplier to any Norvestor portfolio company with a
demand for such services. However, as the target customer group with respect to facility
cleaning services must be assumed to be every private or public enterprise with a demand
for such services, the Norvestor portfolio companies, numbering 22 companies’, constitute
no more than a negligible share of the market. Consequently, and in light of Mint’s limited
market share of less than in a national market for facility cleaning services to the
business and public sectors (see section 7.1 above), there is no ability or incentive for
either input or customer foreclosure following the Transaction. As such, the Transaction
does not affect any markets in the value chain for facility cleaning services.

The Parties’ most important customers, competitors and suppliers

Within a market for facility cleaning services

The Parties’ most important customers
4SERVICE (Ren Puss) Mint Renhold

The Parties’ most important competitors

4SERVICE (Ren Puss) Mint Renhold

ISS Facility Services AS ISS Facility Services AS
Tomagruppen AS Tomagruppen AS

Elite Service Partner AS Ren Pluss AS

Coor Service Management AS Elite Service Partner AS
Sodexo AS NRS Norge AS

° Not including subsidiaries.
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8.1.3  The Parties’ most important suppliers

4SERVICE (Ren Puss) Mint Renhold

8.2 Within a market for canteen operations and food services

8.2.1  The Parties’ most important customers

4SERVICE Mint Renhold™

8.2.2  The Parties’ most important competitors

4SERVICE Mint Renhold"!

ISS Facility Services AS ISS Facility Services AS
Eurest AS Eurest AS
Tomagruppen AS Tomagruppen AS
Sodexo AS Sodexo AS

Fazer Food Services AS Fazer Food Services AS

8.2.3  The Parties’ most important suppliers

4SERVICE Mint Renhold

1° As noted, Mint only operates [Jjcanteens,

" As a consequence of Mint’s insignificant presence in the canteen operations and food services market, the company does
not have a specific opinion regarding its most significant competitors. Consequently, the Notifying Party submits that Mint’s
competitors can be regarded to be the same as 4SERVICE’s, which encompass the major players in the market.
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9. Annual reports

The 2016 audited annual reports of Norvestor VIl General Partner L.P., Norvestor VIl (GP)
Limited and Norvestor VII, L.P. are attached to this notification as Annex 1, 2 and 3,
respectively. These annual reports contain business secrets.

The 2016 audited annual reports of 4SERVICE on the group level (“konsern”), as well as
4SERVICE Holding AS have not yet been made publicly available and are therefore attached
to this notification as Annex 4. The 2016 audited annual reports of Ren Pluss AS and Mint
Renhold AS are publicly available and are therefore not attached to this notification.

10. Other

The Transaction will not be notified to the competition authorities in any other
jurisdictions than Norway.

11. Confidentiality
The notification contains business secrets. Business secrets are marked with a-

Yours sincerely,
for Advokatfirmaet BA-HR DA

Christoffer Nyegaard Mollestad
Associate
Lawyer in charge: Barre Sofus Arnet
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