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1 EXECUTIVE SUMMARY 

This notification is filed to the Norwegian Competition Authority pursuant to Section 18, cf. Section 18a 

fourth paragraph of the Norwegian Competition Act, cf. the Regulation on the Notification of 

Concentrations Section 3 first paragraph item 3, letter a) and b), on behalf of Haugen-Gruppen Nordic 

AS ("Haugen-Gruppen") and Bonaventura Nordic AS ("Bonaventura"), (together the "Parties"). This 

notification concerns the acquisition of Bonaventura (the "Target"), as further described in section 3 

(the "Transaction"). 

The Parties have complementary product portfolios and the Transaction will only result in a very limited 

horizontal overlap between two wholesale suppliers within the Norwegian grocery sector, and thus will 

not have any appreciable effect on the competition in any applicable market (see section 7). The 

Transaction will not result in any vertical effects. 

2 CONTACT INFORMATION 

2.1 Notifying party 

Name:   Haugen-Gruppen Nordic AS 

Company reg. no.: 995 772 817 

Address: Delitoppen 5, 1540 Vestby 

 

Contact person:  Advokatfirmaet Thommessen AS  

 Attn: Eivind J. Vesterkjær (lawyer) / Ingunn E. Martinsen (associate) 

Address:  Ruseløkkveien 38, 0251 Oslo   

P.O. Box:  Postboks 1484 Vika, 0116 Oslo 

Telephone:  +47-90966843 / +47-90091646 

E-mail address:  eve@thommessen.no / iem@thommessen.no  

2.2 Target 

Name:   Bonaventura Nordic AS 

Company reg. no.: 915 591 523 

Address: Henrik Ibsens gate 60c, 0255 Oslo 

 

Contact person: Advokatfirmaet CLP DA  

Attn: Stephan Brodschöll (lawyer) 

Address: Sommerrogaten 13, 0255 Oslo  

P.O. Box: Postboks 1974 Vika, 0125 Oslo 

Telephone: +47-48007749 

E-mail address: sbr@clp.no  



  

 
 

     20725641/1  3 

 

3 THE TYPE OF CONCENTRATION OF UNDERTAKINGS 

The Transaction concerns Haugen-Gruppen's acquisition of Bonaventura's business in Norway, 

Sweden and the United Kingdom.  

The Target Group will prior to closing conduct an internal restructuring, which will be carried out by 

way of a merger of Bonaventura Trading AB and Bonaventura Sales Sverige AB, with Bonaventura Sales 

Sverige AB as the surviving entity and the following transactions: 

• Bonaventura Sales Danmark A/S sells Bonaventura Sales UK Limited, Bonaventura Sales 

Norge AS and Bonaventura Sales Sverige AB to Bonaventura Nordic AS; 

• Bonaventura Nordic AS sells Bonaventura Sales Danmark A/S, when the company only 

have one subsidiary, Bonaventura Sales Co. A/S, to Scandza Danmark ApS; and 

• Bonaventura Nordic AS sells Bonaventura Sales Estonia OÜ to Synnøve Finden AS. 

The end result of the Transaction is that Haugen-Gruppen acquires control over the Target, who owns 

relevant subsidiaries located in Norway, Sweden and the UK, see section 5.2.1. 

Closing of the Transaction is dependent on approval from the Norwegian Competition Authority. The 

Transaction is not notifiable in other jurisdictions. 

4 THE CONDITIONS FOR SUBMITTING SIMPLIFIED NOTIFICATION ARE SATISFIED 

The Transaction qualifies for a simplified notification in accordance with Section 3 first paragraph item 

3, letter a) and b) of the Regulation on the Notification of Concentrations. As will be elaborated below, 

following the Transaction the Parties will not have a combined market share exceeding 20% in any 

plausible market segmentation with horizontal overlap, nor are there any plausible market 

segmentations with vertical overlap where the Parties’ individual or combined market share exceeds 

30%. 

5 THE STRUCTURE AND BUSINESS AREAS OF THE UNDERTAKINGS  

5.1 Notifying party 

5.1.1 Legal and organizational structure 

Haugen-Gruppen Nordic AS is a Norwegian based importer and wholesaler of food and beverages, 

located in Vestby. 

The company is 50% owned by Nes Capital AS (reg. no. 997 300 238) and 50% owned by Norx AS (reg. 

no. 997 300 211), both real estate investors.1 Haugen-Gruppen Nordic AS owns 100% of the shares in 

 
1 Nes Capital AS and Norx AS also owns 1916 Invest AS (reg. no. 926 160 737) a real estate investor, together 50/50,  
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7 MARKET DEFINITION 

7.1 Overlapping activities 

The Parties have complementary product portfolios with limited horizontal overlap within wholesale 

supply of daily consumer goods to the Norwegian grocery sector. Appendix 1 and 2 outline Haugen-

Gruppen's and Bonaventura's product portfolio in Norway, respectively, segmented by sales channel.  

Appendix 1:  Haugen-Gruppen's product portfolio 

Appendix 2:  Bonaventura's product portfolio 

As will appear below, overlapping activities between the Parties are only found within overall product 

categories of i) baked goods, ii) spreads, iii) sweet snacks and iv) vegan substitute products within 

wholesale supply to grocery retailers. 

Haugen-Gruppen do not distribute any pharmacy products in Norway, although the company's website 

contains a subcategory for "Pharmacy".2 

The Parties operate as wholesale suppliers in competition with retailers who may purchase products 

directly from brand owners, as well as other suppliers who distribute third-party brands in combination 

with own brands and niche/specialist suppliers. The Parties therefore also have overlapping activities 

related to procurement of daily consumer goods. 

7.2 Market of wholesale supply of daily consumer goods to grocery retailers 

7.2.1 The product market 

The European Commission (the "Commission") has previously considered to distinguish the market 

for wholesale supply along several parameters, such as (i) food and related non-food products; (ii) 

mode of supply, (iii) temperature, (iv) geographic scope of customer, (v) end-customer type, and (vi) 

product category.3 

As stated in previous decisions from the Norwegian Competition Authority (the "NCA"), supply to the 

grocery sector in Norway distinguishes from other sales channels on several aspects. For example, 

wholesale supply to grocery retailers is characterized by the fact that grocery retailers are primarily 

vertically integrated with their own distributors, and negotiations are organized to take place around 

the same time in the fall. 4 Additionally, wholesale supply to the grocery sector is organized in such a 

way that the three major grocery chains primarily handle distribution to their own grocery stores. 

Finally, the grocery chains offer a variety of different product categories and a range of products within 

each category, compared to other sales channels. 

 
2 https://www.haugen-gruppen.no/daglig-varer/produkter/apotek/  
3 Case M.7986 Sysco/Brakes, para 11. 
4  V20224 Royal Unibrew/Hansa, section 5.2.3. 
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for the procurement of daily consumer goods, comprising the purchase of daily consumer goods by 

customers such as wholesalers, retailers and other firms from upstream producers and suppliers.10 

The Commission has in its previous decisional practice identified strong indications for segmentations 

based on (i) product groups and (ii) sales channels.11 The NCA has not, to our knowledge, previously 

considered there to be a separate procurement market for daily consumer goods and has not assessed 

this in previous cases concerning distributors of international brands to the Norwegian grocery 

sector.12 

The Parties submit that if the NCA considers there to be a separate market for procurement of daily 

consumer goods, this market should be further segmented into product groups in line with the 

Commission's decisional practice. In any event, the Parties submit that a potential separate market for 

procurement of daily consumer goods consists of both wholesalers and retailers, as well as suppliers 

who distribute third-party brands in parallel with their own brands.  

7.3.2 The geographic market  

The Commission has previously considered the market for procurement of daily consumer goods as 

national in scope.13 The main reasons are that consumer preferences often relate to national products 

and that suppliers generally negotiate on a national level. 

In a Norwegian context, suppliers of daily consumer goods must be nationally present to be able to 

supply daily consumer goods to the grocery sector, indicating that the market is national in scope. The 

Parties therefore submit that a potential separate market for procurement of daily consumer goods is 

national in scope. 

8 COMPETITIVE ASSESSMENT OF THE TRANSACTION 

8.1 Baked goods 

8.1.1 The product market 

In previous cases concerning baked goods, the NCA has viewed cakes, bread, and any other fresh 

baked goods as part of a separate product market of fresh baked goods.14 Among others, the NCA also 

noted that frozen and long-lasting bread may serve as substitutes for fresh bread. 

The Commission has previously identified several product categories as part of an overall market for 

the manufacturing of bread and cakes, including; (i) fresh bread, (ii) industrial and pre-packaged bread, 

 
10 Case M.9495 Fortenova/ Poslovni, para 72. 
11 See in particular case M.9495 Fortenova/ Poslovni, paras 73-74 and 79-80. 
12 For example in V20224 Royal Unibrew/ Hansa, where parts of the relevant parties' combined market share derived from 

distribution agreements with international brand owners. 
13 M.7920 Netto/J Sainsbury/Dansk Supermarked, para. 21. 
14 V2000-106 Din Baker AS and V2002-52 Bakehuset Norge AS. 
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The Parties' financial statements are publicly available at Brønnøysund. 

10 DISCLOSURE/PUBLIC ACCESS 

This notification contains business secrets, cf. Section 18 b of the Competition Act. An overview that 

explains why each type of redacted information constitutes business secrets is enclosed. This 

explanation document is also considered as business secrets in its entirety.    

Appendix 5:  Justification of business secrets  

In the event that the notification or other documents in the case are not published on the Competition 

Authority's website, we kindly ask to be notified should the Competition Authority receive any requests 

for access to such documents. 

*** 

 

Best regards 

Advokatfirmaet Thommessen AS 

 
 
 
Eivind J. Vesterkjær 

Lawyer 

 

 

 

 

 

 

 

 

 


