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1 CONTACT INFORMATION

Buyer
Company: Exertis CapTech AB
Company number: 556350-3548
Address: Aminogatan 17
SE-431 53 Molndal
Sweden

The Buyer’s representative

Company: Advokatfirmaet Arntzen AS

Representative: Advokat Vilde Sinding Engan and advokatfullmektig Ida
Henriette Toftner

Address: Postboks 2734 Solli, 0204 Oslo

E-mail: vse@adeb.no / iht@adeb.no

Phone: 473 80 853 / 938 47 451

The target undertaking

Company: Septon Holding AB
Company number: 559091-9345
Address: Uggledalsvagen 23, 427 40 Billdal

The target’s representative

Company: Advokatfirman DLA Piper KB

Representative: Advokaten Erik Brandt Ofverholm and associate Lovisa
Svensson

Address: Sveavédgen 4, 111 57 Stockholm

E-mail: erik.brandt.ofverholm@se.dlapiper.com

lovisa.svensson@se.dlapiper.com
Phone: +46 70 686 44 34

2 DESCRIPTION OF THE ACQUISITION

Exertis CapTech AB, a Swedish limited liability company with corporate registration number
556350-3548 (“Exertis”) and certain subsidiaries of Exertis (jointly with Exertis, the “Buyers”)
intends to acquire and assume certain assets, rights, and employees relating to the business
comprising of the sale and distribution of professional audio, video, consumer HiFi and professional
lighting equipment as operated and held by various subsidiaries of Septon Holding AB (the “Septon
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Group” or "Target”) through a business transfer agreement (the “Agreement” / “Transaction”).!
Septon Holding AB is in turn a wholly owned subsidiary of DistIT AB (publ) (“DistIT”). The
Transaction however excludes DistIT’s own brand Tight AV, which shall remain with the Sellers (as
defined below).2

The Agreement was entered into on 17 March 2025 between DistIT, as guarantor, and six
subsidiaries of Septon Holding AB holding assets (jointly the “Sellers”) on one side and the Buyers
on the other side. Exertis and DistIT are together referred to as the “Parties”.

The Transaction will lead to Exertis, and ultimately DCC plc. (see section 3.1 below), acquiring
control over the business of Target, cf. Section 17 of the Competition Act.? Closing of the Transaction
is subject to authorization by the Norwegian Competition Authority.

The purpose of the Transaction is to achieve efficiency gains and growth through the acquisition of
a complementary business to Exertis’ group.

3 THE INVOLVED PARTIES’ STRUCTURE AND AREA OF BUSINESS

3.1 The DCC Group

Exertis is ultimately owned and controlled by DCC plc. (“DCC”). DCC is the ultimate parent
company of the DCC Group, which is headquartered in Dublin, Ireland and publicly listed on the
London Stock Exchange. No shareholder controls DCC in terms of ownership stake, voting rights
or by any other means.

The DCC Group comprises a large number of companies operating across various sectors and
industries. At group level, the DCC Group operates within three key business areas: DCC
Technology, DCC Healthcare, and DCC Energy. The DCC Group has over 16,100 employees across
these three divisions. In Norway, the DCC Group is active in the business areas of DCC Energy and
DCC Technology. The proposed transaction only concerns DCC Technology.

Further information on DCC as well as the two other divisions can be found at
https://www.dcc.ie/about-us/our-business-model. For a comprehensive overview of the DCC

Group’s operating companies, please refer to page 244 of the DCC Group’s Annual Report (2024).4

A simplified overview of the control structure in the DCC Group, focusing on the group's
Norwegian operations relevant to the Transaction, is shown in Figure 1.

1 The transaction concerns the acquisition of assets from various entities in the Septon Group. These entities are the following:
Septon Electronic AB, LiteNordic AB, Septon Group A/S, LiteNordic AS, Lydrommet AS, LiteNordic APS. The Buyers are
various entities in Sweden, Denmark and Norway. These entities are Exertis CapTech Denmark ApS, Exertis CapTech
Norway A/S, and Exertis CapTech AB.

2 For completeness it can be noted that, as part of the Transaction, a distribution agreement may be negotiated between DistIT
AB and Exertis CapTech AB for the continued sale and distribution of the DistIT Group's own brand Tight AV in the Nordic

market.
3 The Norwegian Competition Act (LOV-2004-03-05-12)

4 The DCC Group’s Annual Report for 2024 is available here annual-report-2024.pdf (dcc.ie). The overview does not include

holding companies and underlying affiliated companies.
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Figure 1: Simplified company structure — DCC Group
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The following section provides an overview of the DCC Group's companies operating in markets
adjacent to the Target company (the technology segment).

3.2 DCC Technology

DCC Technology is structured into three segments: Pro Tech, which delivers high-end professional
solutions for AV (Audio-Visual), enterprise storage and digital displays; Info Tech, which focuses
on distributing IT products and consumer electronics to B2B and B2C markets; and Life Tech, which
specializes in lifestyle-enhancing products such as smart home appliances and musical instruments.
DCC Technology is principally active in the wholesale distribution of IT, Pro AV, and consumer
electronic products.

DCC Technology distributes a wide range of leading technology brands, such as Acer, Apple, Asus,
Dell, Epson, HP, Huawei, Lenovo, LG, Logitech, Microsoft, Netgear, Meta, Samsung and Toshiba.
Its customers include retailers, online retailers, resellers and integrators. Purchases by end
customers are incidental to DCC Technology's sales and DCC’s business model is not directed at
end customers. DCC Technology is mainly active in USA, Canada, the UK, Ireland, France, the
Benelux region, Germany and the Nordic countries.> DCC Technology operates in Norway as
Exertis Captech Norway AS. For more information about DCC Technology, see DCC Group’s
Annual Report 2024 page 42-47.

3.3 Exertis Captech AB

Exertis is a wholly owned subsidiary of Exertis Continental Europe Holdings Limited (UK) and
operates under DCC Technology. The company is headquartered in Moélndal, Sweden, with sales
operations in Sweden, Norway, Denmark, and Finland.

Exertis is a distributor within IT, Entertainment and Pro AV segments. In the Nordic region it is

5 http://www.exertis.com/locations-global.php
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mainly a distributor of IT and pro AV products. Within Pro AV, Exertis’ sales are mainly
professional displays, digital signage and collaboration systems, with a smaller presence in the
audio segment. The company specializes in solutions for conference rooms, classrooms, and digital
signage. The company also provides a range of complementary services, including production and
configuration, logistics solutions, and marketing.

The customer base includes large IT corporate resellers, AV integrators, retailers, and online
retailers. Key brands include Asus, Samsung, Meta, LG, MSI, Lenovo, and Sonos.

In Norway, Exertis CapTech Norway AS operates as a wholly owned subsidiary of Exertis CapTech
AB.

For more information about Exertis, see https://www.exertis.no/start/no/about-exertisnordics.php.

3.4 Target

Target is active in the wholesale distribution of professional audio, video, consumer HiFi, and
professional lighting equipment, which is carried out by its subsidiaries under the trademarks
Septon, LiteNordic, and Lydrommet in Sweden, Finland, Norway, and Denmark respectively.

The Septon Group is owned by DistIT. DistIT is a group consisting of multiple different entities.
This Transaction will only concern six entities that are part of the group as, directly and indirectly,
owned by Septon Holding AB, reg. no 559091-9345. The two Norwegian entities concerned are
LiteNordic AS and Lydrommet AS. These are the only entities that are concerned by the Transaction
that have turnover in Norway, and thus the only ones that are relevant for this notification.®

The Target’s Norwegian entities are all selling Pro AV, and consumer electronics. The
consumer/HiFi segment is dedicated to distributing a range of home electronics, including
headphones, Bluetooth speakers, and lifestyle-oriented design products. The distribution network
extends to major retail chains, specialist resellers, and key players in e-commerce.

Within the Pro AV segment, the Target focuses on selling professional audio and professional
lighting equipment. The product offering caters to the needs of commercial customers, serving
diverse sectors such as events, concerts, theatres, and various other commercial applications. The
product portfolio encompasses a wide array of equipment, including large sound speakers,
amplifiers, sound mixers, microphones, audio distribution systems, professional lighting etc. These
products are distributed to a range of entities within the industry, including installation companies,
sound rental firms, and other key players operating within this market segment.

The Target does not operate at the retail level of trade and therefore does not sell its products directly
to end users.

3.5 Turnover

Table: DCC Group and the Target— turnover in its last audited full financial year in Norway (2023):

¢ The exception is a few customers within the consumer division, where Septon Electronic in Sweden invoice and deliver
directly to Norwegian customers without passing through the Norwegian entity, as the group does not have a dedicated
consumer division in Norway. The revenue from this business in Norway amounted to approximately_ in
2024 and this revenue is included in the revenue used for calculation of market shares in section 4 below.
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Turnover MNOK?”
DCC Pl (konsern) r
DCC Teehmology P
Target? F
4 NO AFFECTED MARKETS
4.1 Introduction

Target is mainly active in the wholesale distribution of professional audio and control equipment.
This includes audio equipment (such as audioconferencing systems, headphones, headsets, ear sets,
microphones, speakers and other audio equipment) and control equipment (such as keypads,
control panels and other control systems).

The Buyers are principally active in the wholesale distribution of computer/IT products but also
operates in the professional audio-visual sector offering projectors, digital signage, conference
equipment and various cables.

The Professional Audio-Visual (Pro AV) distribution market focuses on the supply and distribution
of professional-grade audio, video, lighting, and control systems. These solutions are used for
commercial, corporate, educational, entertainment, and government applications. This includes: i)
audio equipment (speakers, microphones, amplifiers, mixers), ii) video equipment (displays,
projectors, video walls, cameras), iii) control and automation systems (AV-over-IP, touch panels,
room scheduling), iv) digital signage and collaboration tools and v) broadcast and streaming
solutions. Both Parties are active within all of Pro AV, although the Target mainly focuses on pro
audio and professional lighting equipment, while the Buyers mainly focus on video equipment and
control and automation systems. There is thus an overlap between the Parties in the Pro AV
segment.

The relevant markets are defined below in section 4.2. The Transaction does not give rise to any
affected markets as the Parties’ combined market share will in any event be below 20 percent and
will not exceed 30 percent on any vertically related markets.

4.2 Market definition

4.2.1 Relevant product market

The parties are not aware of any previous assessments by the Norwegian Competition Authority
regarding the market for the wholesale distribution of computer/IT products. However, case law
from the European Commission indicates that there is a product market for IT products, and that

7 Based on the average exchange rate for NOK/EURO for 2023 according to the Central Bank of Norway (NOK 11,4241).
8 The numbers from DCC refers to the financial year 24 that runs from 1 April 2023 - 31 March 2024.

9 Number is calculated on a “bill to” basis.
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this should be distinguished from the wholesale distribution of electronic components.1°

The Commission defines electronic components as covering a wide range of products, including
semiconductors, relays, switches, fuses, batteries, racks, and connectors. While both Parties may
distribute certain products that could fall under this category, such as connector cables or batteries,
these sales are incidental and represent only a negligible share of their total turnover. Moreover,
neither party considers itself active in the distribution of electronic components. Thus, this product
market is not further discussed.

The Parties are aware that the European Commission has previously considered the potential for a
separate market for consumer electronics as distinct from IT products, , and within that narrower
segmentation the potential for further segmentation into consumer audio electronics.’ While the
Parties do not consider it necessary to further segment any market for consumer electronics, both
Parties have only a minor presence in that market or any sub-segment for consumer audio
electronics. The Parties” market shares are very limited and neither have a significant presence in
consumer audio electronics. The consumer audio market remains highly competitive, with several
major global players such as Sony, Bose, ]BL, Sonos, and Apple, ensuring that neither party has any
influence over market dynamics. Under no circumstance will the Parties have a combined marked
share abovel percent in the market for consumer audio electronics.’? Given the Parties' minimal
market shares, further segmentation is unnecessary for the competition assessment, and this market
definition is not relevant.

Based on the above, the Parties regard a potential segmentation of the relevant product market as
the market for the wholesale distribution of computer/IT products. However, this product market
encompasses a lot of products that the Parties do not sell and given that they both focus on Pro AV
products, a more appropriate and narrowly defined product market seems to be the wholesale
distribution of audio-visual (AV) products to professionals (Pro AV). The Parties does not find
further segmentation into sub-categories to be necessary.

4.2.2 Relevant geographic market

The European Commission has indicated that the market for the wholesale distribution of
computer/IT products is likely national in scope due to the need for fast delivery and a national
presence for the provision of the related services.!

These factors are equally relevant for any narrower product market. While an older decision
suggested that markets could, in certain circumstances, be regional, this was not upheld in

10 Case COMP/M.8175 — Exertis/Hammer, decision of 19 December 2016, para. 10; Case COMP/M.5099 — Arrow
Electronics/Logix, decision of 19 May 2008, para. 18; Case COMP M.5385 — Avnet/Abacus, decision of 19 January 2009, para.
8 to 16.

11 Case COMP/M.10364 — ECI/Bonak/Fast Group, decision of 29 October 2021; Case COMP/M.10737 — HP/Poly, decision of 8
July 2022.

12 According to GfK insight the Norwegian market for consumer / prosumer audio had a turnover in 2024 of EUR 286 million.
Buyer had sales relating to audio of - in 2024, giving them a market share of - percent. Target had sales in this

category of [ i~ 20> I - <o to 3vcrage exchan rate
for 2024) amounting to a market share of _ percent.

13 Case COMP/M.8175 — Exertis/Hammer, decision of 19 December 2016, para. 16.
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subsequent decisions.’ Given this, the Parties submit that the relevant markets for this assessment
should also be national in scope. However, for the sake of completeness the parties confirm that
based on sales at an EEA-level their individual or combined market shares would be equally
unproblematic. The exact market definition can therefore be left open.

43 No horizontal overlap above 20 percent

In this section, the Buyers” and the Target’s total market shares in the Norwegian market for Pro AV
will be accounted for. The Parties does not find it relevant to assess or present market shares in an
even wider product market for IT products in general, given that the market size of this product
market entails that the Parties will have insignificant market shares.

The total turnover in Norway in 2024 in the narrowly defined Pro AV market is, according to insight
provided by Avixa, MEUR 276.5.15

Turnover Market share (in percent)

Pro AV market in Norway | MEUR 276.5 100
2024

Target’s turnover'®

Buyers’ turnover?’

Buyer and Target in total:

In a horizontally affected, narrowly defined, product market the Parties will have a combined
market share of only. percent.

4.4 No vertical relations where the Parties will hold more than 30 percent

There is no significant vertical relationship between the Parties that would raise competition
concerns. The transactions between Target and Buyers are limited, incidental, and commercially
insignificant within the relevant markets.

Target occasionally sources LCD-screens from Exertis, as Exertis acts one of Samsung’s distribution
partners in Sweden, Norway and Denmark.!® Samsung LCD-screens encompass multiple different
signage displays. Additionally, Exertis is one of Netgear’s distributors in Sweden, Norway and

14 Case COM/M.2223 — Getronics/Hagemeyer/JV, decision of 02 April 2001, para. 19; Case No. IV/M.492 — Klockner/Computer
2000, decision of 05 September 1994; Case No. IV/M.1179 — Tech Data/Computer 2000, decision of 03 June 1998; Case No.
IV/M.1192 - CHS Electronics/Metrologie International, decision of 23 June 1998.

15 Relevant reports (the raw data sources from Avixa IOTA, Context, and GfK) are enclosed as Annex 1.1 — 1.4 to this

notification.
17 Based on un-audited accounts from 2024.

18 Over the past 12 months, Exertis Nordics had total sales to the Target (Septon Group) of_
-, representing less than 0.2 percent of Target’s (Septon Group’s) total cost of goods sold (COGS) in 2024 (total COGS:

U
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Denmark, while Target also acts as a sub distributor of Netgear, occasionally sourcing supply from
Exertis. Netgear is a global provider of networking hardware, including routers, switches, access
points, and network security solutions. These transactions do not indicate a structured vertical
supply chain. Furthermore, the transaction volume is too small to establish any form of supplier
dependency and in any event, Exertis is not an exclusive distributor for Samsung or Netgear with
at least two other distributors in the market. However, they imply a small degree of vertical
integration between the Parties.

Both product categories sourced by Target from Buyers are regarded by the Parties to be, as the
narrowest segmentation possible, part of the Pro AV market as defined above in section 4.2.

Thus, in the vertically related market Exertis’ market share will remain. percent as a seller in the
Pro AV market.”? The Target’s purchasing volume as a buyer in this market amounted to
approximately _ in 2024. Based on the yearly total turnover in this market of MEUR
276.5 (approximately MNOK 3 214.5), Target’s market share as a buyer in this vertical market isl
percent.

Accordingly, the Parties does not have a combined market share above 30 percent in the vertically
affected market for Pro AV.

5 MOST IMPORTANT COMPETITORS, CUSTOMERS AND SUPPLIERS IN
NORWAY

In this section the Parties” most important competitors, customers and suppliers in the Norwegian
Pro AV market are stated.

Competitors

DCC Target

Customers

DCC Target

19 Cf. The calculations in Section 4.3.
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Suppliers

Target

@)

6 THE CONDITIONS FOR SUBMITTING A SIMPLIFIED NOTIFICATION ARE MET

As explained above, the Parties do not hold a combined market share above 20 percent in a
horizontal market. Thus, the conditions for submitting a simplified notification are met pursuant to
Regulation on the Notification of Concentrations § 3 (1) no. 3, letter b.

Additionally, the Parties does not have a combined market share above 30 percent in a market with
vertical overlap. The conditions for submitting a simplified notification are therefore met pursuant
to Regulation on the Notification of Concentrations § 3 (1) no. 3, letter c.

7 ANNUAL REPORTS
DCC’s annual report for 2024 is available on the following website:

https://www.dcc.ie/~/media/Files/D/Dcc-Corp-v3/documents/investors/annual-and-sustainability-
reports/2024/annual-report-2024.pdf

All relevant annual reports for Exertis’ Norwegian entities are available in the Norwegian Register
of Business Enterprises.

All relevant annual reports for Target's Norwegian entities are available in the Norwegian Register

of Business Enterprises.

8 FINAL REMARKS

The concentration is not subject to notification requirements to competition authorities in any
jurisdictions other than Norway.

We kindly request to be contacted if there are any questions regarding the notification.
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If the Norwegian Competition Authority receives requests for access to the notification or other
documents related to the case, we ask to be notified.

A%4

Best regards,

(JuloleSirels nc}@@f}m

Vilde Sinding Engan
Advokatfirmaet Arntzen AS
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