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1. Contact Details 

1.1 Notifying Party 

Name: Froneri International Limited. 

Org. nr.: 05777981 

Address: Leeming Bar Industrial Estate, Northallerton, North 

Yorkshire, DL7 9UL, United Kingdom 

      

Representative: 

 

Name: Advokatfirmaet BAHR AS 

Contact Person: Jone Berge 

Responsible lawyer: Helge Stemshaug 

Address: Tjuvholmen allé 16, 0252 Oslo 

Phone | Email: 412 64 244 | jober@bahr.no 

1.2 Target Company 

Name: Food Union Luxembourg Group S.à r.l 

Org. nr: B288526 

Adress: 17, Boulevard F.W. Raiffeisen, L-2411, Luxembourg 
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(ii) suppliers typically operate across all formats, often relying on the same production 

facilities; and 

(iii) competition takes place at the wholesale level, rather than being driven by format-

specific dynamics. Specifically, customers (including retailers, ice cream shops, etc.) will 

agree to purchase multiple different formats as part of one negotiation with suppliers, 

such that a distinction on a format basis is not relevant. 

(39) In Norway, the competitive landscape is relatively consistent across the relevant ice cream 

segments, with Diplom-Is and Henning Olsen serving as the clear market leaders in both take-

home and impulse categories. This suggests supply-side substitutability in Norway, supporting 

the conclusion that the relevant product market comprises a single market for ice cream 

rather than separate segmented markets.  

(40) Accordingly, the Parties submit that the market consists of an overall market for ice cream. 

In any event, the Transaction would not raise competition concerns under any plausible 

market definition. For completeness, the Parties will present market shares for an overall 

ice cream market, and for the narrowest possible industrial ice cream subsegments, 

specifically take-home ice cream and impulse ice cream, which are the subsegments where 

both Parties are active.  

5.2.2 Geographic market  

(41) In its latest decision involving ice cream, the Commission considered the relevant geographic 

market to be national in scope.7 The Parties consider that the relevant geographic market is 

at least national and may be wider. However, the precise geographic scope does not affect 

the competitive assessment of the Transaction, as the Transaction would not raise 

competition concerns under any plausible market definition.  

(42) For the purpose of this filing, the Parties therefore consider the relevant market to be the 

market for all ice cream in Norway.  

5.2.3 Market share data 

(43) Market share data has been prepared using NielsenIQ8 Retail Measurement data, which tracks 

retail sales of all ice cream products in Norway. Market shares are outlined in Table 1 below.  

 

 

 

 

 

7  See Case COMP/M.9495, Fortenova Grupa/Poslovni Sistemi Mercator, paragraph 105. 
8  Nielsen is a company that measures and analyses market data. Nielsen data is widely relied upon in the industry and by 

competition authorities as a reliable measure of market size and supplier shares, as it captures actual sales through major 

retail outlets. 
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* * * 

 

Yours sincerely 

Advokatfirmaet BAHR AS 

 

Jone Berge 

Senior Associate (Advokat) 

 

Responsible lawyer: Helge Stemshaug 


